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The Popularity of Fast-food and Its Causes and Effects
What do 190 million Americans have in common? The answer is obesity. The typical (average) American family eats fast-food three times a week.  Why is there such popularity for fast-food when we are aware of the consequences? The American government has decided to step up to try to stop the major growth in obesity; unfortunately, there is no such hope for ending the major fast-food corporation.  Fast-food will remain popular because of its great and wonderful uses.
The popularity of fast-food is caused by many reasons. The first and most definite reason is convenience. Imagine that you are coming home from an eight hour shift. Of course, you’re going to be tired and you really don’t feel like cooking; typically, you are going to stop at the closest and most convenient fast-food restaurant so you can feed your family. Fast-food can please your whole family and friends: during office meetings, at a date, even while watching your child play in their “convenient” play lands. The fast-food business can affect your family time; you throw the food on the counter and everyone grabs their own meals and goes their own way. The cost of fast-food may be cheap and quick but if you actually think about your money, it can add up. Imagine a five person family; then think of the cost of a typical meal ($7). After you take and multiply, the cost for this family a day comes out to $35. The stats say that a typical family eats fast-food three times a week, so taking this $35 and that family spends on average $105 a week. 
The second and the believably most ignored reason is commercialization. You are sitting on your couch catching up on your favorite show and what can you expect from television: commercials. The average person will see twelve fast-food advertisements during two hours of watching television and not even notice. This is a great way for the fast-food corporations to make money, however this causes obesity in many people. There are many ways commercials can affect people and one of the greatest and most imaginable way is kiddie toys. Your child is watching television and sees that Burger King has the newest toys from the newest movie, which causes you to buy food from Burger King to gift your child with a kiddie meal and the new kiddie toy. Unfortunately, this causes an effect, which is the growing rate of childhood obesity. Another effect of commercialization and the popularity of fast-food is the latest craze; which is “healthy food”, available at our favorite restaurants.
A third reason and final reason for fast-food popularity is the taste. I admit that I love the taste of Taco Bells bean and cheese burrito: When the craving comes, I end up running to Taco Bell to please my taste buds.  The fast-food corporations must put something in their foods because many people are actually “addicted” to fast-food. Many of these “wonderful” foods are: high in fat, cholesterol, have added preservatives, low protein meat because the meat is forced to grow faster. 
[bookmark: _GoBack]The popularity of fast-food creates many causes and effects. The causes of a person choosing to eat fast-food; instead of cooking healthy home-food, should cease when the effects fast-food can have on your body; unfortunately, many people are unaware and sometime unconcerned about these effects. These reasons can affect us in many ways: obesity in children and adults, addictions to fast-food. The popularity of fast-food in the long-run can cause unhealthy results: high-blood pressure, high cholesterol levels, diabetes, and obesity: In which you have to buy medical supplies, pay for doctor visits or emergency room visits, and even death. Hopefully, these tax-payer dollars the government is investing in obesity awareness can help many people. Our families and lives depend on us avoiding the addiction of fast-food, no matter how widely popular.

This student was VERY close to a perfect paper. The student had an excellent 5-paragraph pattern, but forgot to include a clear three-point thesis at the end of the intro to set it up. The main points are well-stated and the transitions are effective. The topic was well-chosen. What was needed was to include a thesis, which could have read something like this: Fast food is popular because it is convenient, well-commercialized, and, unfortunately, very tasty.

What may have helped this student (if this is something that was written in one sitting or without brainstorming or planning) was to write the essay, then go back and list the points, creating a thesis, and finally finding a good way (good bridging sentence) to smoothly add it to the end of the introduction. 
